Nutshell s

Marketing Suite

Manage Marketing Efforts in Nutshell

Join us to discover Nutshell's new Marketing Suite,
which offers powerful tools to help teams manage
marketing campaigns and generate more sales
opportunities.

Will Gordon

Director of Marketing
at Nutshell
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Today’s Agenda

- Nutshell's Marketing features 5 minutes
- What is Nutshell Marketing? 15 minutes
- LIVE walkthrough 5 minutes
- How to access Nutshell Marketing 5 minutes
- Q&A

Please ask your guestions in the chat throughout the presentation and we’ll answer what we can!
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Nutshell's Marketing features

Email Marketing

A/B testing in email campaigns
Web forms

Landing Pages

Marketing dashboard

Custom domains

CompetitorSpy Recently renamed from
Competitorl Q v Automated emails

Let’s Talk Solar!

| ead attribution

&1

Audiences

O Add follow-up email

2 business days later, if no reply

&1

3 business days later, if no reply

&0

Demo Pipeline for New Customers

Qualify 25% Schedule 1:1 Demo 50% Complete 1:1 Demo 75% Close 90%

v Automated emails [

* Add to list: Newsletter

Start sending: Let’s Talk | Sales Welcome Sequence Let’s Talk Solar! Let's Talk Solar! R 111
&1
2 First name § R arrow 3
2 2 business days later, if no reply
First things first, thanks for considering ArrowGrid! Save money. o
My name is Charles and I'm here to help you. Save energy. Cy!
1 . e s i || Swed big b B
Let's connect! I'm here to help, so please use this link h
to fir my calendar that works for you. d' o

3 business days later, if no reply
I'm looking forward to hearing back.

Thanks!
Charles  ham

| F *ARROW(:FHD
%'y Ann New

Fokkok

*®  Ann New clicked https://calendly.com/cberry from Let’s Talk Solar!

ccccccccccc

Send to 15,209 recipients

& Ann New opened Let’s Talk Solar! 3 times

Let's Talk Solar!

First name §

First things first, thanks for considering ArrowGrid!
My name is Charles and I'm here to help you.

Let's connect! I'm here to help, so please use this link to
find time on my calendar that works for you.

- I'mlooking forward to hearing back.
Thanks!

Charles

>y
,*{ ARROWGRID
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https://www.nutshell.com/features/email-marketing
https://support.nutshell.com/en/articles/8717492-boost-your-email-strategy-try-a-b-testing-for-improved-email-performance
https://www.nutshell.com/features/forms
https://support.nutshell.com/en/articles/8790094-how-to-create-landing-pages-in-nutshell
https://support.nutshell.com/en/articles/10057306-get-a-quick-overview-of-your-marketing-performance
https://support.nutshell.com/en/articles/8796616-set-up-custom-domains-in-nutshell
https://support.nutshell.com/en/articles/8561063-competitorspy-stay-one-step-ahead-of-the-game-with-competitor-website-insights
https://support.nutshell.com/en/articles/8428941-lead-channels-where-do-your-best-leads-come-from
https://support.nutshell.com/en/collections/11433390-audiences

What is
Nutshell Marketing?

‘i) MARKETING
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Email Marketing

e Design broadcasts, newsletters,
drip sequences

e Track audience engagement

stage

e Email campaign reporting

Automate email marketing by pipeline

Bl

No-code drag-and-drop email builder

Nuts#

and and Bolts

Hi {firstName|"there"},

In December's edition of the Nuts and Bolts newsletter, learn how to
squeeze every drop of power out of Nutshell's sales automation features so
you can:

« Keep your sales team on track

« Advance leads once they meet your goals

« Automate email and SMS sequences to send the right message at the
right time

« And put other time-wasting tasks on autopilot!

. Southern Illinois Solar

$114,000
MidMarket x

OPENED BY OPENED ON EXPECTED TO CLOSE CONFIDENCE
Theresa N sbruary 12th March 26t 25

1 Nask

’l ]T?ashboard

he all in

one dashboard for you and your marketing

Website traffic

Total page views
137,866

¥ 15% last 30 days

Unique visitors
76,913
2 5% last 3

AV views per visit

W Views Visitors
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179

A 35% last 30 da
Avg # visitors per day
2,564

+ 12% last 30 days
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https://support.nutshell.com/en/collections/11433350-campaigns

Website buyer journey & lead attribution GIRIREAEY

e View all the pages a contact visited in

their journey on your site, from
becoming a lead to closing

e Track which marketing channels bring
your best leads

©

o

©

11:30 AM on May 2, 2023
Jewell July visited 2 pages on www.nutshell.com

Site visit
Via google
/blog/announcing-nutshell-marketing

/marketing

B2 O 28s

8:26 AM on May 2, 2023
Jewell July visited 1 page on www.nutshell.com

Site visit
Via direct
/blog/sales-multithreading-guide

B1 O 14ms59s

4:16 PMon May 1, 2023
Jewell July visited 2 pages on www.nutshell.com

Site visit
Via google
/blog

Ihlno/rrm-far-markating-ctratadioc

& Mac0S

& Mac0S

@ Mac0S

Flint, MI

Flint, MI

Flint, MI

Attribution

Where do our best leads come from? @

#  Quantity Nov 26th, 2022 - Feb 24th, 2023 v

My saved reports Share Save as

All leads by channel
$300k $600k $900k $1.2m $1.5m
Organic search |
Paid search
Organic social
Paid social
Email

Referral traffic [N
Tracitonal.

Direct traffic

.|y ey

Won leads by channel

10% 20% 30% 40% 50%
Organic search |
Paid search
Organic social
Paid social
Email

Referral traffic | —
Traditional |

Direct traffic

No channe. |

Nutshell 3


https://support.nutshell.com/en/articles/8428941-lead-channels-track-conversions-easily

Web forms

e No-code drag-and-drop web form e —
builder

Connect with our sales team!

NNNNN

#ifft
L] L] L
. M f Add a block X Background color
ap rorm newas to custom net@as in -~ 7 e _—
B #33c252 v i w

sscsssss

Email address* . Fontsize

u tS e ok LE u E me@example.com 16
eeeeeeeeeeeeeee Text block Image

Button position

Il us what you're rested in m =) =
~
° = a8 B — What caught your eye?
e C(Create new contacts and leads wi =l = = B
N . R | & [ ] D Create a lead
Phone Address URL Note Website inquiries
each form submission I ——
You. Opt out at anytime by unsubscribing.
B v ® V] NEXT STEPS

v
e e N B m Y’ Send a Slack notification
. . . . #sales
. Get notl I Ied Of neW Su brr] ISSIOnS See more Nutshell fields - .
Phone number*
(555) 555-5555
B 0 R

immediately

?’ Send a notification
*” Dana Vargas

e Track submissions for easy analysis
and follow-up
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https://support.nutshell.com/en/collections/11433521-forms

Landing Pages /

e No-code drag-and-drop landing page =
. Generate More Leads With
b u | ld er Nutshell's Landing Pages

e Host unlimited landing pages on your
company’s custom domain

With Landing Pages, ye

e (Choose from over 30 templates or start e =
from scratch

e Add web forms and Scheduler meetings
to your page to collect information
about visitors

Nutshell s


https://support.nutshell.com/en/collections/11433562-landing-pages

CompetitorSpy

e Track your top competitors’
website traffic and break
down their top-performing
marketing strategies

e |dentify opportunities to
invest in your marketing
strategies and widen the
gap between you and your
competitors!

Website

@ arrowgrid.com (d)

0%
@ arrowgrid.com (%) acmecorp.com @ gigasilicon.com
60,0007
45,000 T
ré < \\ 0
30,0002~ / //
- 5 .
Fs e
15,000 = e
=% s s
O— e
0 T T T
August 2024 September 2024 October 2024 November 2024

Visitors
34,419
31,482

12,900

@ Direct Display Ads @ Email @ Organic @ Paid Search @ Referrals @ Social

50%

75% 100%

Decemb‘er 2024
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https://support.nutshell.com/en/articles/8561063-competitorspy-stay-one-step-ahead-of-the-game-with-competitor-website-insights

SMS marketing

e Design and send SMS broadcasts and
drip sequences to your marketing
audiences

e Track message engagement

e Enrollment for a SMS number can take
upwards of 2 weeks

o Inthe app go to Marketing > Setup > SMS

« Wwe suggest enrolling before you purchasing Marketing Pro

e |f you are currently an Engagement Pro
customer and have a Nutshell SMS
number, no additional enrollment is
needed!

PREVIEW BROADCAST DETAILS

Owner

‘ ﬁ Will Gordon

From

Reminder: Nutshell's Roadmap

Webinar on January 24 at

3:00pm EST. Share the sign up

link here: To
https://my.demio.com/ref/venMh

6XLLAXTuY6é6m - Nutshell 2025 Roadmap Webinar Registrants with Phone

STOP to quit 2 163 People

Text message

o Start trigger: Add tag o Goal: Add tag
Add tag HB Drip test Add tag Stop the SMS drip
Invitation Active Adda tep
n Hi {recipientFirstName|"Friend"} DRIP SEQUENCE DETAILS

Keen to hear about Nutshell's roadmap? Sign up for our webinar: https://shorturl.at/Ts

Sending from:

STOP to quit
Configured:
Messages sent Responses Undeliverable rate Opt-out rate
0 1 —% —% [] only send messages during business hours
@ 5 minutes after the previous message Edit delay No reci pients queued
Reminder Active

We're so looking forward to you joining us on the 15th of Jan as we talk through our exciting plans
for 2025! Reminder to join us tomorrow!

STOP to quit
Messages sent Responses Undeliverable rate Opt-out rate
0 1 —% %
@ 1 hour after the previous message Edit delay No recipients queued
We'd like to hear from you Active
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Email marketing A/B testing

e Create A/B tests of your email e
marketing message to optimize @
audience engagement

e TJest email content, subject line, or We appreciatéyoue

Thank you for your feedback!

preview text

Version A

e Choose how Nutshell determines a
winner, then sit back and optimize

your campaigns Qﬁ;

Your feedback is appreciated and will be shared with our team.

HOW IS THE WINNING VERSION CHOSEN?
Select the criteria that will determine a winning version after your test duration.

Click rate

The winner is the cohort that clicks

Open rate
The winner is the cohort with the

highest open rates. the most messages.

HOW WOULD YOU LIKE TO DISTRIBUTE YOUR TEST?

Choose a percentage of recipients for the first round of test messages. The winning
version will then be sent to the remaining recipients.

5% 10% 15% 20%
10% 10% 80%
A B Receives winning version

HOW SOON WILL A WINNER BE DECLARED?

After sending your initial batch of messages for comparison, determine how long
Nutshell should wait before declaring a winner and sending that version to the rest of
your audience.

2 hours 4 hours 8 hours 24 hours

WHAT IF THERE’S A TIE?
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https://support.nutshell.com/en/articles/8717492-campaigns-how-to-set-up-a-b-testing

here to learn more:

o Email Marketing

e Lead attribution

e Web forms

e Landing Pages

e CompetitorSpy

o Marketing SMS

e Email marketing A/
esting

Nutshell

Stress-free
sales and marketing >

Nutshell

@nutshellerm - 2.67K subscribers - 330 videos
Nutshell is an all-i e CRM and email marketing platform that helps B2B organi

nu |l.com and 2 more links

Customize channel Manage videos

Home Videos Shorts Live Podcasts Playlists  Posts

Nutshell Is a Growth Software Platform Your Team Will 'Love, ...

1,997,671 vi

Everyone knows the problems that plague most sales software.
Not only do CRMs fail to help you make the sale, but they
actively get in the way because they're too clunky or too
awkward to use.

The CRM ends up sucking the life out of your sales team, which

means they stop using it, and your software investment goes u...

marketing teams do s
important things quickly. READ MORE

!/

—+ Create Q *
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https://support.nutshell.com/en/collections/11433350-campaigns
https://support.nutshell.com/en/articles/8428941-lead-channels-track-conversions-easily
https://support.nutshell.com/en/collections/11433521-forms
https://support.nutshell.com/en/collections/11433562-landing-pages
https://support.nutshell.com/en/articles/8561063-competitorspy-stay-one-step-ahead-of-the-game-with-competitor-website-insights
https://support.nutshell.com/en/collections/11433391-sms-campaigns
https://support.nutshell.com/en/articles/8717492-campaigns-how-to-set-up-a-b-testing
https://support.nutshell.com/en/articles/8717492-campaigns-how-to-set-up-a-b-testing
https://www.youtube.com/@nutshellcrm

Let’'s Walk Through
Nutshell Marketing

Nutshell s



Tier breakdown

= FOUNDATION

Unlimited audiences

Website buyer journey

Basic lead attribution

Web forms

No-code landing page builder (branded)
No-code email builder

Email campaigns (150 free monthly
sends) with reporting

A/B testing for email campaigns
No-code landing page builder
Advanced lead attribution

Higher limits on web forms
Marketing SMS campaigns (150
monthly credits included) Usage rates

apply for additional messages

Advanced forms and campaign
reporting
Live POP-UPS Coming soon
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How to access Nutshell Marketing

Marketing Foundation is included with all
Nutshell Sales plans!

‘) MARKETING

Marketing .
To purchase Marketing Pro: e FOTEET Marketing Bre
o Settings > Administration > Billing > Update my Price $0/month $49/month

plan

Go to our Nutshell Marketing page to
calculate your cost

To start using SMS Marketing, go to
Marketing > Setup > SMS

Nutshell s



https://www.nutshell.com/marketing

Usage rates

Additional SMS
messages (150

Calculate your price on our
Nutshell Marketing page

Contact our team for

Marketing contacts Price
100 $5/month
500 $12/month

1,000 $25/month
2,500 $35/month
5,000 $60/month
10,000 $100/month
15,000 $150/month
20,000 $200/month
30,000 $260/month
40,000 $320/month

monthly sends Price

free)

250 $15/month

500 $25/month
1,000 $40/month
1,500 $60/month
2,000 $80/month
2,500 $100/month
3,000 $120/month
4,000 $160/month
5,000 $200/month
10,000 $400/month

Custom pricing for over 500,000 Contacts

additional details
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https://www.nutshell.com/marketing
https://www.nutshell.com/marketing
https://www.nutshell.com/contact

For current customers...

e Do you currently pay monthly for Contact our m

our email marketing software? team with any :
questions! 3 §.88

If yes, nothing will change on your invoice.

Hi Charles ¥
You do now get access to all other features How can we help?

in Marketing Foundation.

~ Ask a question 9
Al Agent and team can help

e Do you currently pay monthly for a sl o
Landing Pages subscription?
If yes, we will be upgrading you to our . © o
Marketing Pro plan at no charge for 6 Home  Wessages Mo News

and your entire team will share

m O nt h S . the same number.

Nutshell 3



Q&A

Nutshell



Join our monthly support-led webcast

Join us on the 4th Wednesday of every month at Noon eastern for our recurring webcast where we go over how

to set up, use, and get more out of the Nutshell essentials.
It's also a great opportunity to be able to ask a question and be shown an answer.

You can register at: https://www.nutshell.com/quided-tours/nutshell-best-practices

Our next Nutshell Best Practices webcast will be on February 26, 2025 at 12:00 PM EST.
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https://www.nutshell.com/guided-tours/nutshell-best-practices

Thanks for joining us today!

@ Hanover Insurance Group

Upcoming release:

Nutshell Quotes: Create and send quotes to your

leads from inside Nutshell

Create and send sales quotes to

your leads
t Recycled Paper

Looking for Beta testers. If interested, email

beta@nutshell.com with the subject line:

+ Add a product

“Beta Tester for Quotes”. If selected, our Product team

will reach out with more information!

Contract End Date

Keep up to date with all of our Product Updates (here) or subscribe to our Shipping News newsletter.
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mailto:beta@nutshell.com
https://www.nutshell.com/product-updates
https://nut.sh/ell/forms/4/KY2vfm

